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Please Enjoy the Video:

http://www.youtube.com/watch?v=sIFYPQjYhv8
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http://www.youtube.com/watch?v=sIFYPQjYhv8
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Presentation Outline

ƴ Opening: show some stats and explain why 

Integrated is the way to go from a strategic 

standpoint

ƴ Examples/Case Studies from nonprofits: 

HoustonPBS, UNC-TV, Defenders of Wildlife, 

NYPL, Web 2 Mail

ƴ How to get started ïdevelop an integrated 

comms plan & calendar, search for natural 

themes that can be easily integrated across 

channels, put a fundraiser in charge to manage 

content

ƴWrap up, questions, resources
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What Is Integrated Marketing/Fundraising?

ƴIntegrating efforts over more finely 

tuned segments

ƴIntegrating over time and other 

dimensions of consumer behavior

ƴIntegrating over both measured media 

and other communication 

opportunities (Channel Integration)
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Source: Kellogg on Integrated Marketing



© Convio, Inc.

Channel Integration

ƴUse of all available channels

ƴDirect mail, telemarketing, e-mail, 

website, face-to-face, direct response 

TV

ƴSocial networking, text-messaging, 

search ads, software apps 
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Source: Kellogg on Integrated Marketing
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Why Integrated?

ƴHelps create a consistent, broad-

reaching message

ƴAllows donors to respond on their 

terms

ƴDevelops internal synergy and 

organization-wide planning

ƴPermits more testing 

ƴReduces stress on any one given 

channel
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Why Integrated?

ƴWeb site is for more than just 

transactions

ƴWhen used to develop and support 

other channels, the web site can be 

the most far-reaching tool in your 

arsenal

ƴWeb is better for recruitment, 

engagement and stewardship
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Does E-Mail Affect Direct Mail?

Donations

more than

tripled after

e-mail was

sent. 
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Response

E-mail sent 5/23

Response Curve with E-Mail Follow up 
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The Penn Campaign
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Salvation Army ïAnnual Fund

http://annualreport.salvationarmyusa.org/

http://annualreport.salvationarmyusa.org/
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Channel Integration ïBaruch College
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Student Conservation Association ïPass It On

How many ways can you use a new theme/message?

ƴDirect mail appeal

ƴBrochure

ƴTM Script

ƴWeb Page

ƴE-mail Series

ƴSocial Networking

ƴText Campaign

ƴSpeech/talking points

ƴFace-to-face


