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O
O A Lot More than Five Rules for Fundraising in
the Recession and Recovery

5 things that arenot
(and what they mean to you)

1. Having an e-mail address matters. (Spend money on this if you
have to. Youdoll get i1t back qui ckl

2. Social networks are a big deal. (They were created for your
donors, not your fundraising department. So let donors take the

lead.)
3. Free search and paid search are increasingly indistinguishable.
( Psst ! Nobody cares. Spend a | itt]l

for a Google grant. Control where people land on your site.)

4. Ever yt hi ngos (lest intgracthon$ thdt @n enrich your
TA database first, then think about the five bucks you can make.)

5. Video clips matter.( You o | | get a more powerf
your donors and project people create them.)
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u Se rFO RU M the Recession and Recovery

APriceo matters to peopl e
I even when they are giving money away.

I Guess what happened when we put people in
charge of their own gift level i as the
recession grew worse”?

I How does your strategy compare?
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A Lot More than Five Rules for Fundraising in
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Words matter even more when people are
t hinki ng harder abou
put your message on auto-pilot.

BLACKBAUD ENTERPRISE * INTERNET SOLUTIONS * TARGET ANALYTICS - TEAM APPROACH

© 2009 Blackbaud, Inc.



O OO
A Lot More than Five Rules for Fundraising in
TARGET O 9

the Recession and Recovery
USEIrFORUM

children the
power of

sesameworkshop.

INSIDE THE WORKSHOP INITIATIVES PROGRAMS AROUND THE WORLD NEWS & EVENTS IPPORT US SHOP FUNDING PARTNERS

Support Us Home Ways to G ive

Make a Donation

Sesame Workshop, the non-profit organization behind
Sesame Street, is using the power of media to help
children around the world reach their highest

| potential.

+ Ways to Give
Donate Online
Mail in Your Gift

The Count's Monthly Giving Club

Guess which
page peOple Sesan}%_An]Pas_sé(’fyrs

Tribute Gifts/E-Cards

picked to visit

Bequests: The Hooper Society

most. Our Impact

Special Events

Thanks to the help of our supporters, Sesame Street and other innovative
programs teach children much more than letters and numbers, with life
lessons about emotions, respecting others and the power of education.

Read below to discover all the ways you can support Sesame Workshop.

Donate Online
Donating online is quick, easy and
secure.

Count's Club Monthly Giving

Join the Count's Club with a regular monthly gift.
How We Are Funded

Financials
Donor FAQs Donate by Mail Tribute Gifts/E-Cards
= You can also send a contribution Honor a person in your life with a giftto Sesame
Products via "snail mail.” Workshop.
Licensees
Contact Us

Stock Gifts
Consider making a gift of securities. It's simple
to do and may provide financial benefits.

Matching Gifts
Many companies match their

Sesame.Newsletters employees’ donations.

Join the
‘ Sesame family!
SigniUp

Sesame Workshop is an
’ Acoredited Charity of the BBB,
-—

Sesame Ambassadors
Find out more about this special group of
donors.

Bequests
You can give the Workshop a legacy
gift when you plan your future.

which indicates that our
organization has met the 20
BBB Standards for Charity
Accountability.
ACCREDITED
CHARITY
newrork bbb
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Washington Area
Women’s Foundation

< o'

Giving Options

Your gift to Washington Area
Women's Foundation is more than
atax deduction. It's a strategic
investment in the community we
all care about

Make A Difference:
Give Now

Give Often

Give A Million

Give With Others
Give For Others
Give At Work

Give A Legacy

@ Sign Up for E News

A Lot More than Five Rules for Fundraising in

Home  OurWork Give News and Media Join Us

Our Community Blog

@ Sign Up for E News

Leadership Awards Vote
2009 Leadership Awards Online Vote

10 organizations vetted by a
10 organizations
women and girls
$5,000 at stake

volunteer committee. ..
doing outstanding, innovative work in service of the health and safety of the
of the Washington metropolitan area

YOU DECIDE.

VOTE NOW and one organization below will earn $5,000 to fuel their work in addition to their

$10,000 Leadership Award

Learn about each organization. Consider every strategy. Think about the needs, realities and
opportunities of our region’s women and girls. Then raise your voice for our region’s women
and girls

VOTE. (Only once, please).

Through The Kitchen Door International, Inc.

Leadership Awardee since: 2009

Organization mission: Through the Kitchen Doo

provides low-income and recent immigrant women
through the W

training using healthy, economical and culturally
. respectful cooking

Impact:

Through The Kitchen Door has trained hundreds of
women, adolescent and teen girls throughout the
Washington area. From the first training day,
hegin confidently putting into practice cooking,
management and organizational skills and techniques that improve health and quality of life.
Our bi-lingual training offers paths to successful cultural adaptation, healthier life styles,
greater success in school and respectful professional employment. The catering service we

Vashington metropolitan region with culinary

the women

sion and Recovery

Giving donors
a variety of
ways to give
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If major donors are getting reluctant -

- create a new class of $1,000 donors from the bottom up.
(The most misunderstood lesson from the Obama campaign.)
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From: Grassroots Finance Committee [mailto: gfc@barackobama.com]
Sent: Sunday, August 17, 2008 11:46 AM

To: rmcpherson@mcphersonassociates.com

Subject: Welcome to the Grassroots Finance Committee

Dear Richard,
Welcome to the Grassroots Finance Committee. Your commitment to raise $1.000 between now and October 24th
is going to help us change politics as usual. We are so grateful to have vour help!

GRASSROOTS

(D)

We have a lot of hard work to do over the next couple months, but the Grassroots Finance team will assist you COMMITTEE
every step of the way. If you have any questions, please submit them here.

To view your progress, simply visit your Mv BarackObama homepage. From there, you can also send invites asking more people to make a
donation and be part of this historic opportunity to build a campaign of change from the bottom up.

Thank you so much for joining with us to help build a true grassroots movement. We will follow up with more information soon. In the mean
time, let someone know vou've joined our team, and ask if they'd like to support your efforts with a donation.

Yours.
The Grassroots Finance team
Obama for America

Grassroots Welcome E-Mail

Il n the 2008 presidential campaign, Sdmx. Oba
Peer effort to raise funds called the Grassroots Finance Committee
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Your Barack Obama
Homepage

Informational Video Clip with Audio
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