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5 things that arenôt news anymore

(and what they mean to you)

1. Having an e-mail address matters. (Spend money on this if you 

have to. Youôll get it back quickly.)

2. Social networks are a big deal. (They were created for your 

donors, not your fundraising department. So let donors take the 

lead.)

3. Free search and paid search are increasingly indistinguishable. 

(Psst! Nobody cares. Spend a little money testing and donôt wait 

for a Google grant. Control where people land on your site.)

4. Everythingôs going mobile. (Test interactions that can enrich your 

TA database first, then think about the five bucks you can make.)

5. Video clips matter. (Youôll get a more powerful message if you let 

your donors and project people create them.)
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ñPriceò matters to people

ïeven when they are giving money away.

ïGuess what happened when we put people in 

charge of their own gift level ïas the 

recession grew worse? 

ïHow does your strategy compare?
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Words matter even more when people are 

thinking harder about giving. Donôt 

put your message on auto-pilot.
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Guess which 

page people 

picked to visit 

most.
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Giving donors 

a variety of 

ways to give
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If major donors are getting reluctant -

- create a new class of $1,000 donors from the bottom up.

(The most misunderstood lesson from the Obama campaign.)
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Grassroots Welcome E-Mail
In the 2008 presidential campaign, Sen. Obamaôs campaign launched a Peer-to-

Peer effort to raise funds called the Grassroots Finance Committee
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Your Barack Obama 

Homepage

Informational Video Clip with Audio


